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Serves Cities 


On Schedule 


Weekly Basis Is Arranged 


To U.S. Mid-West 


| For New Air Connection 


There is now a direct link by 
|air between Sao Paulo and Chi- 
cago. The flights inaugurating the 
direct air connection between the 
United States’ Midwest and South 
America were made on the fifth 
and sixth of October. 
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«so Ambassador Honored in New York 
] - | 
sfe| Speaks Here 
_ In New York He Addresses 
AW MA ol ; 
DUSTRY Amer. Brazilian Ass’n and 
Leonard Pan-Amer. Society 
| _ 
; His Excellency, Ernani_ do 
Amaral Peixoto, Brazilian Am- 
| bassador to the United States, ad- 
, dressed a joint luncheon given in 
S his honor and Sra. Peixoto’s by 
—_—__— the American-Brazilian Associa- 
” tion and the Pan American So- 
-" ciety. The affair was held in New | 


fers part 


NAIFE 


rc 


York on Tuesday, October ninth. 


Tribute to Hosts 
Ambassador Peixoto noted that 
twice before he had had the op- 
portunity to address the Ameri- 


.* can-Brazilian Association and that 


many members of the Pan Ameri- 
can Society are known to him per- 
sonally. He then paid tribute to 
the organizations as examples of 
endeavors which are being made 
toward better understanding be- 
tween peoples. 


Unity of Understanding 


He stressed the understanding 
which exists between Brazil and 
the United States. ‘Nowadays 
there are no legal or political con- 
troversies between us. Brazil has 
been, and will always be faithful 
to the continental ideals which 
guide the nations of the Americas. 
This is a constant in our foreign 
policy.” 


Cultural Diversity 


He noted the need of avoiding 
the lumping together of all Latin 
American countries as though 
they were a single unit. The 
Americas are proud to stand be- 
fore the world as one Continent, 
yet, within the Continent, there is 


(See Page 7) 








The new service is being under- 
taken by Real-Aerovias, the Bra- 
zilian International Airlines and 
is scheduled for Congonhas Air- 
|port in Sao Paulo and O’Hare 
Field in Chicago. For the present, 
flying schedules will be maintained 
on a weekly basis. 


Inaugural Flight 
On the inaugural flight from 
Brazil, which landed at O’Hare 
Field in Chicago at 6:15 p.m. on 
October 5, there was a delegation 
of fifty Brazilian industrialists, 








His Excellency, Ernani do Amaral Peixoto, Brazilian Ambassador to 
the United States spoke last week in New York at a joint lucheon of | government officials, aviation ex- 
the American-Brazilian Association and the Pan American Society. He | ecutives and editors. These were 
called the post of Ambassador in Washington both a great honor and | greeted at the airport by civic and 
a tremendous responsibility. 


| business leaders. 





e 1 e ‘ ° S ki for th "0 yas 
Inter-American Commercial Couneil oo) vinder Linen Gomes, the 


_ e ™” . . 7) « . riac y 
Seeking Stronger Free Enterprise |Prriny 9 Reak Acroviag, who 
said, “All Brazilians proudly re- 
ifer to Sao Paulo, the airline’s 
Chairman of Group | base, as ‘the Chicago of South 
The chairman of the Brazilian | America.’” He also indicated that 
delegation, Sr. Brasilio Machado | his company was proud to be able 
Neto, urged greater commercial, | to serve directly the great North 

industrial and financial coopera-| American Middle West. 

tion between the Americas. He 
also advocated a more liberal lend- 
ing policy where necessary. Host In the evening a group of fifty 
to the group while in New York| prominent Chicagoans boarded a 
was Sr. Francisco Medaglia, di-| Real-Aerovias plane for the first 
rector of the Brazilian Govern-|south-bound flight to Sao Paulo. 
ment Trade Bureau in New York. | They were greeted on their arrival 


(See Page 6) | (See Page 7) 








Delegates Meet in New York 
To Find Ways for Greater 
Business Cooperation 


Forty Latin American visitors, 
members of the Inter-American 
Council of Commerce and Pro- 
duction, have participated in a 
conference in New York City the 
purpose of which was to discover 
ways of strengthening the free- 
enterprise system in the Western 
Hemisphere. 


South-Bound Trip 
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Latest Types of Aircraft for Brazilian Airlines 
VARIG and REAL Stable Coffee Market Foreseen 





Adding to Fleets 


Planes of North American 
Manufacture; Lufthansa 


Resumes Brazil Run 


Brazil 
improve- 


Three 
have just announced 
ments in either their schedules or 
services. They are VARIG, REAL 
and Lufthansa, of which the first 
two Brazilian-owned com- 


airlines serving 


are 
panies. 

Empresa de Viacao Aerea Rio 
Grandense, S.A., the full name of 
Brazil’s popular VARIG, has just 
received an Export-Import Bank 
loan of US$3,950,000 for the pur- 
chase of aircraft from the Lock- 
heed Aircraft Corporation of 
Burbank, California. 


Constellations for VARIG 

The credit will assist the Air- 
line in obtaining two Constella- 
tions and necessary spare parts. 
The loan is said to represent about 
fifty per cent of the total pur- 
chase cost. Its term is for four 
years, payable in equal instal- 
ments from the date of issue. 

Real-Aerovias has just adopted 
for its air routes the Metropolitan 
Super-Convair 440, newest of the 
Convair planes, thus becoming the 
first Latin American airline to put 
these well known planes into ser- 
vice. 

REAL’s Luxury Service 

The Metropolitan is the largest 
two-motor plane yet built. Seating 
fifty-two passengers, it develops 
5,000 hp. It flies at high altitudes, 
thus avoiding local weather condi- 
tions. Its passenger service is 
termed the equal of that of a 
luxury hotel. 


Lufthansa 


Lufthansa, the German Airline 
Service, has resumed its flights to 
Brazil after an eighteen-year in-| 
terruption. Schedules were re-| 
sumed when a Lufthansa ecb. | 
heed Super-G Constellation took| 
off from Hamburg carrying Ger-| 
man air officials. It made stops at 
Duesseldorf, Frankfurt, Paris, 
Dakar, Rio de Janeiro and went 
on to Buenos Aires. The service 
offered is bi-weekly. 





(See Page 7) 





For Rest of 


1956-57 Crop Year 








Excessive Rain in Coffee 
Growing Zone of Brazil 
Has Reduced the Crop 


Coffee exports from Brazil 
reached 8,467,688 bags in the first 
half of this year, and in the 1955- 
56 crop year (July 1 to June 30) 
the total was 16,972,721 bags. 
Conjuntura Econdmica, compar- 
ing these figures with those of pre- 
vious like periods, considers the 
results of this year’s exportation 
quite satisfactory. 

This market situation was due 
basically to higher prices for 
“milds” caused by a relatively 
short supply, the result of small 
crops in the principal Latin 
American producing countries— 
Colombia, Mexico, El Salvador, 
Guatemala, and increasing de- 
mand, especially in Europe. The 
growing demand from Europe is 
clearly evident when one considers 
that Western Hemisphere exports 
of coffee to Europe rose from 
965,000 bags in 1950 to 2,467,000 
bags in 1955. 

Better Grades Sold 

The high prices brought by mild 
coffees during the first half of 
1956 forced roasters to depend 
more and more upon Brazil’s 
better grades for their blends, 
and accordingly exports from Bra- 
zil increased. 

The price pattern reflects the 
market situation. From January 
to the middle of February prices 
advanced progressively, and 
buyers, especially in the United 
States, were very active. From 
the second half of February until 
the beginning of April buyers re- 
tracted and prices declined. Then 
prices advanced again and reached 
their peak at the end of June. 


Santos Prices 

Spot quotations in New York 
for Santos type 4 rose from 52.75 
cents per pound at the beginning 
of 1956 to 58.25 cents in the 
middle of February, fell back to 
54 cents early in April and in- 
creased again to 60 cents by the 
close of June, according to the 


same source quotes Colombia 
Manizales at 63.63 cents per 
pound at the opening of the year, 
75 cents in mid-February, 66.75 
cents by the first week in April 
and 79.50 cents at the end of June. 
At the time of this second rise 
in the Colombian prices, consum- 
ing centers were beginning to 
realize that the stocks of the other 
countries producing milds were 
exhausted, that the Colombian 
milds were the only milds on the 
market and that there was a real 
shortage of milds. 


Effect of Rains 


Another factor which, begin- 
ning with last May contributed to 
advancing prices on the New York 
Sugar and Coffee Exchange for 
both Brazilian and mild coffees, 
especially forture delivery, was 
the frequent and abundant rain 
in the zones producing Brazil’s 
best coffee—Santos styles. Though 
the principal mild crops, incoming 
at the end of the year, were esti- 
mated as larger than the outgoing 
crops, the total of milds nad Bra- 
zilian better grades would prob- 
ably only be sufficient to supply 
world demand for them in the 
crop year beginning July 1. 

Price Stability 
Price stability for good quality 


coffees, at about current levels, 
is looked for during the coming 


months unless the purchasing 
power of the people in the largest 
consumer countries falls  sub- 
stantially. 


It may be concluded that there 
is a guaranteed world demand for 
better quality coffees, that when 
mild prices exceed a certain level 
roasters begin to use a larger per- 
centage of cheaper coffees in 
their blends and that coffees less 
or appearance are difficult to 
in demand because of poor taste 
place on consumer markets even 
at a great price discount. 





NOTE 
All material in this bulletin 
may be freely reprinted or 
quoted from. The Brazilian 
Government Trade Bureau 
may be credited as the source. 








Pan American Coffee Bureau. The 





Brazil Suggested 
'As UN Atom Site 





Recommended for the Study 
Of Peaceful Atomic Uses 


By Brazil’s UN Envoy 





Speaking for Brazil at a meet- 
ing of the eighty-one state con- 
ference of the United Nations on 
atomic energy, Ambassador Cyro 
de Freitas-Valle proposed that 
his country be regarded as the 
likely spot for initiating opera- 
tions of the proposed _inter- 
national atomic agency. This con- 
ference of the United Nations is 
headed by another Brazilian, Am- 
bassador Joao Carlos Muniz. 


Advantages 

Ambassador F reitas-Valle listed 
the advantages which could ac- 
crue from the selection of Brazil 
as a center at which experts from 
all Latin America could be trained 
in the utilization of nuclear power 
for peaceful purposes. 
He stressed the importance of 
his country as a site because it 
represents one of the regions in 
which the greatest collective bene- 
fits might be achieved through 
the use of nuclear energy. He in- 
dicated that the first research 
reactor in Brazil will be ready 
when the organization is created 
by the present United Nations 
committee. 


Points Stressed 


Brazil, he _ recalled to his 
hearers, by reason of geographical 
position, its growing industries, 
its rich natural resources and the 
progress which it has already 
reached in atomic energy, could 
provide a training center which 
would serve the interests of the 
great number of Latin American 
countries which are at present in 
a phase of rapid growth. 


Dr. de Freitas-Valle 


Ambassador Cyro de Freitas- 
Valle is Brazil’s permanent rep- 
resentative in the United Nations. 
He is a doctor of laws of the Uni- 
versity of Sao Paulo, from which 
he was graduated in 1918. Shortly 
thereafter he entered the diploma- 
tic service of his native land. 


(See Page 7) 
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It’s Time for a Fall or Winter Cruise to Brazil 





Fine Selection 
Still Available 





And Please Remember That 
Southern Hemisphere Is 


Now Having Spring 





With the coming of Fall to the 
Northern Hemisphere, one re- 
members instinctively that Brazil 
is now experiencing her delightful 
Spring weather. This is the time 
to begin thinking about a luxuri- 
ous cruise to the Southern Hemis- 
phere. 


Competent Travel Aid 

Many types of cruises and pack- 
age tours are available, and one 
can surely be found to meet indi- 
vidual requirements. To help in 
making the best selection it is wise 
to consult a competent travel 
bureau. The services of the Tour- 
ism Department of the Brazilian 
Government Trade Bureau at 551 
Fifth Avenue, New York City, 
are also available without charge. 

This year the steamship com- 
panies, always eager to improve 
their services to the public and 
to make traveling as comfortable 
as being in one’s own intimate sur- 
roundings, are offering more to 
the tourist than ever before. 


“Charge it, please.” 


’ 


“Charge it, please,” a familiar 
landside expression, is now availa- 
ble for those who go to sea. 

The Moore-McCormack Lines 
leave for South America with 
what is said to be the first open 
charge account for steamship pas- 
sengers. Those aboard the vessels 
may charge all services, incidental 
tips and their purchases of any 
of the 3,000 items sold in the 
ship’s stores, Albert J. Keenan, 
general passenger traffic manager 
of Moore-McCormack Lines, Inc., 
explained. 


Terms of Service 

The shipboard charge account, 
Mr. Keenan said, entails but one 
small formality. It is available 
only to first-class passengers, 
each of whom will receive an 
application for the service. The 
application merely asks where 
the bill is to be sent and sets 





LINE 


Argentine 
State 


Cunard 


Moore- 
McCormack 


Norwegian 
America 


Delta 





(See Page 7) 
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Winter Cruise Schedules 
Ships Touching Brazilian Ports 


Season: Fall 1956 — Spring 1957 


CRUISES FROM NEW YORK 


MINIMUM 
RATES DATES DAYS ITINERARY SHIPS 
$1,080 Nov. 26, 30, 42 Rio di Janeiro, Santos, Rio de la Plata 
Dec. 14, Montevideo, Buenos Rio Jachal 
Jan. 4, 18 Aires, returning via same Rio Tunuyan. 
Feb. 1, 22, ports plus Trinidad and 
March 8, 22. La Guaira. 
$750 Dec. 22 29 Port-au-Prince, La Guaira, Mauretania 
Curacao, Bahia, Rio de 
Janeiro, Trinidad, Bar- 
bados, Martinique, St. 
Thomas, Nassau. 
$1,110 Nov. 1, 38 Trinidad, Barbados, Bahia, Argentina 
March 14 Rio de Janeiro, Santos, 
Montevideo, Buenos 
Aires, Santos, Rio de 
Janeiro, Trinidad. 
$1,110 Nov. 23, 38 Trinidad, Rio de Janeiro, Brazil, 


Dec. 13 Santos, Montevideo, Argentina 
Buenos Aires, Santos, Rio 
de Janeiro, Trinidad. 


$1,285 Jan. 3 38 Trinidad, Barbados, Bahia, Brazil 
Rio de Janeiro, Santos, 
Montevideo, Buenos 
Aires, Santos, Rio de 
Janeiro, Trinidad. 


$1,490 Jan. 24 45 San Juan, Barbados, Ba- Argentina 
hia, Rio de Janeiro, 
Santos, Montevideo, Bue- 
nos Aires, Santos, Rio de 
Janeiro, Trinidad. 


$1,490 Feb. 14 45 Havana, Haiti, Trinidad, Brazil 
Rio de Janeiro, Santos, 
Montevideo, Buenos 
Aires, Santos, Rio de 
Janeiro, Bahia, Barbados, 
St. Thomas, San Juan. 


$1,225 Feb. 15 54 Martinique, Barbados, Oslofjord 

Trinidad, Bahia, Rio de 
Janeiro, Santos, Buenos 
Aires, Montevideo, Ma- 
gellan Strait, Punta 
Arenas, Puerto Montt, 
Valparaiso, Mas a Tierra, 
Callao, Balboa, Panama 
Canal, Cristobal, Ha- 
vana. 


CRUISES FROM NEW ORLEANS 


$900 Nov. 8, 29 42 St. Thomas, Rio de Janeiro, Del Norte, 
Dec. 13, 27 Santos, Montevideo, Bue- Del Sud and 
Jan. 17, 31 nos Aires, Santos, Rio de Del Mar 
Feb. 14 Janeiro, Curacao. 
March 7, 21 (Compiled with the aid of the N. Y. Herald Tribune) 
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Television Has Come Into the Brazilian Home 








N 9 life was a heroic st l 
e ; ife was a heroic struggle 
Telespectador’ Is |" "85 3." esle for 
survival, it is in proportion to its 
T | . e . 
TV I an in Brazil popularity one of the most power- 
| ful media for making sales. 
In the three great cities where 
Three of Brazil’s Capitals | TV stations are now in operation, 
there are more than a million 
| and a half “telespectadores.” Pres- 
information based on a sur- 


Now Offering Television 


On Regular Schedules | ons 
— vey made by Standard 

Brazil's leading fortnightly | ganda, an advertising research or- 
news magazine, Visdo, recently | ganization, puts the number 


television sets in the city of Sao|each receiver. A more or less offi- 
Paulo at 180,000, without counting | cial survey made in Sao Paulo re- 
the receivers scattered in the! veals the existence of 650,000 TV 


|suburban areas, 130,000 for Rio | fans. 
It may be imagined, then, con- 


de Janeiro and 6,000 for Belo} 
Horizonte. tinues the article in Visdo, what 


Viewer Statistics it will be like on that day when a 

A survey made earlier sets an| network is available to join all 
average of eight viewers for each|centers together. An advertiser 
receiver, but this is now reduced/ will have the opportunity to ad- 
to five or six. Carioca statistics | vertise his product to two million 
place it as low as 3.25 viewers for | people simultaneously from North- 








sent reporters into three of Bra- 
zil’s most important cities, Rio de 
Janeiro, Sado Paulo and Belo Hori- 
zonte, to study the impact of TV 
on daily life in Brazil. From their 
joint article in Visao, the Bra- 
zilian Bulletin has excerpted a| 


portion which it offers here in| 





translation. 

When Henry Ford first mass- | 
produced the automobile, the| 
family went outdoors. With the | 
invention of television the family | 


has returned home. This is stating | ; 


briefly the importance of televi- 
sion in modern life. 

And it is a fact that this variety 
of “‘movies-theatre-press-radio” in 
the home is being considered by 
many as one of the great social 
revolutionizers in a century of 
revolutions. Here is what is hap- 
pening in Brazil’s most important 
geographical triangle as a result 
of the coming of television. The 
phenomenon, even though recent, 
cannot pass unperceived by the 
observer. 


Fabulous Vehicles 

This fabulous vehicle of enter- 
tainment has been defined as the 
“art of avoiding art.” But more 
than radio and even more than 
the movies TV is one of the most 
typical industries of the twentieth 
century. Its aim is to create noth- 
ing but to kill time by informing, 
entertaining or playing on the 
emotions. 

For this reason its success keeps 
growing bigger and bigger, and 
its influence becomes more and 


more pronounced as people today 
have a larger number of leisure 


hours to fill up and more things 
to know. 


Success Guaranteed 


TV is a characteristic product 
of the healthy expansiveness of 
modern living, and for this reason 
its success is guaranteed. In Bra- 
zil, where television is only five 





years old, and where its early 


Sao Paulo’s Television Transmitter 


a ee eee 


One of Sao Paulo’s most impressive buildings is the operations unit of Radio-Televisao Paulista, 
the television station serving Sao Paulo. This station has the largest viewing au 


| lb ] 


operates “Channel 5, 


ence in the country. 
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| 

ern Brazil to the South. Thus, TV | through his TV set. He wishes to 
in Brazil has a bright future be-|spend his evenings in his own 
fore it. [home and sets great value upon 
| his family activities. 
Belo Horizonte Gets TV bee ga. Paulo’ " tol 

— Sao Faulo's tent 
Some idea of television as al ; we er ; 
money maker may be gleaned | He enjoys sociable card playing, 
ponents what happened in the a; friendly conversation, visiting and 
cently started TV-Itacolomi, the |” occasional cocktail party. 
Horizonte. With Therefore, it is obvious that Sao 


station in Belo rane : 
barely nine months of experience | — posennass a potentially 
|greater television market than 


and with only three hours of tele-| ©” Migs: : - 
casting daily, it nevertheless dur-| Rio. It - likewise obvious that - 
ing the month of June had a pill-| Change in habits or an innovation 
ing of Cr$2,000,000. Comparing in customs brought about by tele- 
this transmitter with other facili-| Y'S!0" will be much more clearly 
ties in the city, it is obvious that | °°" '" Sao Paulo than in Rio. 

Channel 4, as it is known, has a| In Rio all kinds of change, in- 
greater circulation than all the cluding those brought about by 
radio transmitters and is topped televiewing, are much more grad- 
ual and moderate because of the 


only by one newspaper, the tradi- , 
nature of the Carioca. The native 


tional Estado de Minas. 


|Standard Propaganda and au- 

|thority on the subject, believes 

that TV has not been able to at- 

tract the Carioca largely because 

of the sameness of its programs. 
In Belo Horizonte 

In Belo Horizonte it is quite an- 
other matter, especially because 
TV is conditioned by the type of 
life led by the city’s inhabitants. 
The Mineiro is a family man, like 
the Paulista, but he is not accus- 
tomed to night life. He does not 
like to go out at night, and if he 
should have to, he comes home 
early. 

He ends his day at ten o’clock or 
at eleven. TV for him is very much 
the same as it is for the Paulista 
with the difference that program- 
ming must be over by ten o’clock. 
After this hour, no matter how 


luxury item of the so-called class 
A group. In Rio, various surveys 
indicate that in the South Zone 
(class A) the audience is quite 
irregular with a number of sets 
turned off for several days during 
the week. However, in the North 
Zone (middle class) the audience 
is compact. If there are five in the 
family, there are five TV viewers 
in the house. The same is true 
of Sao Paulo. 

On the basis of these surveys, 
Sr. Eliezer Burla, a pioneer in TV 
in Brazil from the industry’s in- 
fancy, gives it as his opinion that 
the largest consumer of TV in 
Brazil is the middle class. 


Cost of Set 


Statistics prove that Brazil’s 
huge middle class, which com- 


. 
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In Rio, TV-Tupi, according to 
information provided by Sr. Joao 
Calmon, the manager, the billing 
is higher on this outlet than it is 
on the very powerful Radio Na- 
cional, during those hours when 
both are on the air. But this does 
not mean, Sr. Calmon is quick to 
add, that radio will die when tele- 


vision reaches maturity. This is 


far from happening. 


Non-competing Areas 

What will happen, say the pun- 
dits, is that radio will take over 
in areas inaccessible or less acces- 
sible to TV, as, for example, in 
news reporting, musical programs 
and various kinds of commen- 
taries. 

Motion pictures are still not 
troubled by TV as a competitor in 
Brazil. In fact, the cinema should 
be strengthened and benefited by 
an expanded television because it 
will be able to take advantage of 
those elements of television which 
are a part of cinema photography 
and will, in turn, furnish its ex- 
perience and then sell film to the 
new industry. The press also has 
a guaranteed place in television. 


Different Interests 


In studying the consequences of 
TV in Brazil, it will be necessary 
to face squarely the problem of 
the psychological differences in 


of Rio is not a stay at home. TV 
needs fundamentally people with 
family habits. For this 
what has produced a domestic re-|in families comfortably 
volution in Paulista and Minas| down for the night. 
homes, has had only a moderate 
effect on the internal structure of 
ithe Carioca family. 

| Sr. Eliezer 


good the program, it will find only 


bedded 


TV Not Luxury Item 
It is important to observe that 
contrary to what was thought in 
Burla, director of |television’s infancy, TV is not a 








Micro-Wave Transmitter 


| 
| 
} 
| 


= 
# oat 


HB 





the nature of the Carioca, the 
Paulista and the Mineiro, who re-| 
act not only differently, but some-| 
times even oppositely to television. | 

The Paulista, for example, who 
Makes his home the center of his 
life, enjoys making his evening 
hours a marked contrast to the 
bustle of his daytime activities. 
He tries to achieve this balance 





yf 





: me 
In Brazil micro-wave transmission is used for re-telecasting network 


programs. This system functions in Brazil as the coaxial cable does in 
the United States. The transmitter shown above operates in Santos, 


reason,| television sets already turned off 


prises forty-five per cent of the 
population of Brazil’s capital 
cities, is the group buying TV sets 
|in spite of their high price, aver- 
|age Cr$42,000. Buying the sets is, 
however, being made easier 
|\through growing use of install- 
ment credit. Payment for the re- 
ceivers may be spread out over a 
two-year period. 








Some surprising facts concern- 
ing the efficacy of advertising in 
Brazil are also becoming obvious. 
Low priced items sold in the popu- 
lar retail shops have had tremen- 
dous success when announced on 
TV, the most expensive vehicle 
invented by human _ ingenuity. 
Here is an example: sixty seconds 
of TV time costs on an average 
Cr$4,000. An item costing Cr$80 
(or even less) is advertised. It 
would be necessary to sell at least 
fifty units to pay the price for 
this simple TV commercial an- 
nouncement, but the advertiser 
sells not fifty, but rather five 
hundred or even five thousand on 
the day following the commercial 
announcement. 








Equalizer of Classes 





Socially, TV may be considered 
at the same time an instrument of 
status and an equalizer of classes. 
In the beginning, television sets 
| were bought only by the rich or 
| comfortable, but almost immedi- 
ately the audience became one of 
| middle class viewers. 
| To this class TV has brought a 
large amount of information of 
all kinds, including news events, 
entertainment and even culture, 
whcih earlier had been reserved 
for the economically more com- 
| fortable. 


where it re-transmits Sao Paulo’s telecasts. A new micro-wave trans- | 


mitter is soon to be put into service at Campinas. 


(See Page 7) 
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Pernambuco Has 
Business Problem 


Business, Finance, State 
Try to Settle Dilemma 


Of Incoming Firm 

An example of the give and take 
which feature 
of North American life when in- 
the community and gov- 
ernment work together for the 
establishment of a new plant is 
brought to light by a news story 
from Pernambuco. Even the press 


is such a common 


dustry, 


of Brazil threw itself into the 
spirit of cooperation when the 
news magazine, Visdo, reported 


the incident. 
New Electricity 

Pernambuco is one of the states 
being furnished by the Companhia 
Hidro-Elétrica do Sao 
with abundant and cheap elec- 
tricity. To take advantage of this 
power and the local sugar ba- 
gasse, a by-product of the cane- 
sugar industry, a group of inter- 
national business men are seeking 
to establish a plant for the manu- 
facture of corrugated cardboard 
to be used for industrial shipping. 

Involves Foreign Firm 
As is known, the Brazilian Gov- 


certain conces- 


makes 


ernment 


State of Pernambuco helps with | 
certain tax exemptions. A diffi-| 
culty has arisen because the| 
foreign group, which is eager to | 
meet the requirements of interna- 
tional shippers, has run afoul of 
local custom, which packages in 
wood. 

In addition, capital has 
been reluctant to meet its part of 
the promised investment because 
rumors have spread that the new 
plant would fuel oil to 
sugar bagasse to run its furnaces. 


local 


prefer 


Economics of Cost 

At this point Visdo enters the 
picture points out the eco- 
nomic advantage of fuel oil. Six 
bagasse, it says, have a 
value of one ton of fuel 
oil. If market value 
of bagasse thousand cru- 
zeiros a ton, it would require six 


and 


tons of 
caloric 
the current 
is one 


thousand cruzeiros as against a 
mere four hundred cruzeiros for | 


the fuel oil. 
Admitting that oil costs twenty 


| 
| 


Francisco | 


Honored by Executives 
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At the testimonial banquet, given in his behalf by the 53 business 
executives whom he had accompanied on their trip to Brazil, Sr. 
Francisco Medaglia, Director of the Brazilian Government Trade 
Bureau in New York, received as a token of appreciation a silver 
tray inscribed with the sentiments of the group. Visibly moved by 
the generosity of his hosts, Mr. Medaglia said that he is honored by 
this token of appreciation and that he regards it as a confirmation 
of the excellent impression which Brazil had made as an up-and- 
coming country upon the executives. 

The inscription on the tray reads: “The members of the New 





York Passenger Traffic Association hereby express their deep appre- 
ciation for the generous hospitality extended by Dr. Francisco 
Medaglia, Director of the Brazilian Government Trade Bureau, on 
ithe occasion of their inaugural visit to Brazil.” The silver piece is 
|inseribed with the signatures of the group and is dated July 21, 1956. 


. : : In the photograph above Sr. Medaglia, center, is receiving the 
sions to foreign business begin- tray from Mr. John A. Locker, Jr., of the International Cash Register 
ning new industries in Brazil. The| Company, right, and from Mr. Walter Bridgeman, of the Shell Oil 


Company. Mr. Locker is 
Traffic Association. 


president of the 


New York Passenger 





Free Enterprise 





(From Page 1) 





In their sessions the delegates 
expressed themselves as endors- 
ing measures which promote a 
greater flow of private investment 
capital into Latin America. They 
also conferred on such questions 
as multilateral trade, surplus com- 
modity policies and increasing 
productivity. 

Scope 

The Inter-American Council of 

Commerce and Production was 








Thus a large dollar savings is 
effected. 
Out-of-State Spur 
A further spur to a rapid and 
successful conclusion of the issue 


‘is the fact that standing on the 
sidelines is an enterprising group | 


organized in Montevideo in 1941 
for the purpose of advancing free 
enterprise. It has two hundred and 
ninety-six association members 
representing virtually every pri- 
vate commercial activity in twenty 
Latin American countries. 

Other members of the Council 
from Brazil who participated in 
the conference are Srs. Luis 
Roberto Vidigal, Rafael Ferraz, 
Antonio Agnella Serra, Gilberto 
Waak Bueno, Marcel Levy, Luis 
de Ulhoa 
Cunha. 

Given Reception 

On Wednesday, October 10, Sr. 
Francisco Medaglia, Director of 
the Brazilian Government Trade 
Bureau in New York tendered a 
reception for the group at the Bu- 
reau’s offices at 551 Fifth Avenue. 
Distinguished representatives of 


Cintra, and 


dollars a ton to import, it must|from Rio Grande do Sul which | North American and Brazilian 
also be admitted that cellulose is|is eager to have the corrugated commercial and government circles 
valued at US$460 a ton imported.| board plant located in that state.| were present. 


Oliver 


Installment Plan 
Still in Infancy 


Brazil’s Retail Consumers 
Do Not Favor It Except 


In Specific Cases 


The use of the installment plan 
for the sale of merchandise has 
only recently begun to expand ip 
Brazil. In the last few years, from 
all indications, this form of con. 
sumer credit has been used on an 
increasingly larger scale by the 
important retail establishments, 
especially those in the principal 
cities of the country. 


Census Figures 


The results of the census statis. 
tics taken in 1940 and 1950 indi- 
cate that within the period repre 
sented by these years, installment 
sales can hardly be said to hav 
developed satisfactorily both ip 
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the Federal District and the Stat 
of Sao Paulo. 

The census of 1940 shows thai 
the goods thus sold represented ¢ 
relatively small part of the tots 
of retail sales. The figures am 
given as 8.5 per cent in Sao Paul 
and 7.3 per cent for the Fede 
District. The 1950 census revea 
an even smaller proportion of th 
total in those two 
figures are 4.5 per cent and 6 
per cent respectively. 


states. I 


Growth Lagging 

Instalment sales for this peri 
grew less than retail sales. | 
Sao 
creased 3.8 times and in the Feé 
eral Capital 6.6 times. On 
other hand, the total increase i 
retail sales was 7.1 times for th 
Paulista State and 7 times for th 
National Capital. 


Paulo installment sales in 


Sales Concentration 

Items most frequently sold }j 
the installment method are ele 
trical equipment and appliances 
textiles and wearing apparel, fu! 
niture and house furnishings 
These account for approximate] 
three-quarters of the value of 
installment sales transactions. B 
it should not be overlooked thé 
both in Rio and Sao Paulo the ov! 
right sales still predominates al! 
accounts for about ninety per ce? 





passe} 
mack 
Credit 


Ser 
by the 
the pi 
to the 
the ve 
signs | 
charge 
at his 
The p 
the A 
Agents 

The 
this F 
mM pag 


For 
Tuise, 
an W 


somethi 


ew, lo 
ursion 


at thirt 
Lescribe 


ruises, 
he oth 
I 

Easte 
nterna 
ng join 


ng the 


tuise w 


ess day 


Wenty-1 
meric: 


The 





of the business done. sits t¢ 


,F 


g* 


es 


n |} Winter Cruises 


ney) Listed for Brazil 
ners (From Page 8) 
pt | 
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Adding to Fleets 








(From Page 2) 











Air service is extremely impor- 
tant to Brazil because of its huge 
land areas. It is the second coun- 
'try in the world in its volume of 
air traffic and also in commercial 
aviation. Traffic between Rio de 
Janeiro and Sao Paulo is heavier 


forth an agreement as to the | 
credit terms. 


These terms include a limit of 





handles all arrangements, and 
an agreement to pay the bill in | than that between Paris and 
United States currency on presen- | London. 

tation. The credit plan will be| At Congonhas Airport in Sao 
available on both the Argentina | Paulo about 7,000 planes enter and 
|leave each month. Over three 
‘hundred Brazilian towns and 


tr —_ ° 
| cities are joined by air routes. 


and her sister ship, the Brazil. 


Advantages 


VARIG and REAL Television Reaches Brazil’s Homes 


And Is Changing Consumer Habits 








Lends Distinction to Owner |On the contrary, people who do 
inot usually go to theatre follow 
'television’s dramatic presentations 
Entertainment and News |avidly and flock to the theatres in 
a tae aang ‘order to see their television favor- 
(From Page 5) ites in the flesh. 
Some others, who are not foot- 
ball fans, not only do not miss the 
The consequence socially is that | games but even buy sports papers 
ownership of a TV set automati- | to be kept up to date on the latest 
cally confers social distinction. | events. In short, those people 
Whoever possesses a television set | whose work or social conditions 
today belongs to a new level of so- | kept them out of the swim of 
ciety. It places him between those |things, thanks to television, are 
who own an automobile and those | meeting reality daily in their liv- 
who merely possess a refrigerator. |ing rooms, The impact is remark- 


And Gives Him Education, 





Social Distinetion 
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Mr. Keenan said the system 
statis§ had several advantages, including | 
0 indifthe fact that it no longer would | 
-repre§be necessary for a passenger to 
allment§ carry cash or checks while on ship. 
to have§ He noted also that the service in- 
oth imfvolved no additional cost to the 
e Stat§ passenger, since Moore-McCor- 
mack underwrites the Travelers 
Credit Service fee. 





ws thal 
ented 4 Approved Plan 
he tote Services and purchases charged | 


res alMby the passenger are itemized by 
o Paul§the purser, who presents a bill 
Federa§to the passenger at the end of 
revealg*he voyage. The passenger then 
n of tht signs a Travelers Credit Service 
charge ticket, and he is later billed 
at his home or place of business. 
The plan has been approved by 
the American Society of Travel 
Agents. 

The many fine cruises available 
this Fall and Winter are listed 


tes. I 
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he Feé Sky Cruises 

On th@ For those who prefer to sky- 


rease i@Tuise, Panagra and Pan Ameri- 
an World Airways are offering 
something new this year. Their 
new, low-priced tours, due to ex- 
ursion fares, are being featured 
n at thirty per cent off. These are 
sold b uescribed as twenty-eight day sky- 
ruises, down one coast and up 


; for th 
s for th 


are elet 
. ithe other. 
pliance 
rel, fur Eight Days in Brazil 
nishing§ Eastern Air Lines and Braniff 


ximatel#nternational Airways, advertis- 
ue of ag jointly with the slogan, “Link- 
ions. Big"S the Americas,” offer an air 
ked thé tuise which includes eight match- 
the out days in Brazil as part of a 
Wenty-three day air tour of South 
merica. 

The first fortnight comprises 
sits to the northern and western 
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REAL Joins 


S. Paulo-Chicago 





(From Page 1) 
at Congonhas Airport by leading 
Paulistas. 

Stopovers on both flights include 
Miami, Caracas, Port-of-Spain, 
Belem and Rio de Janeiro. From 
Sao Paulo connections may be 
made with Montevideo and Buenos 
Aires. 


PRESIDENT RECEIVES 
TRES MARIAS SIGNATORIES 
President Juscelino Kubitschek 

recently received in the Palacio 
das Laranjeiras, the Palace of the 
Orange Trees, the head of the 
Commission of the Sao Francisco 
Valley, the director of the Na- 
tional Bank for Economic De- 
velopment, Deputy Bias Fortes, 
and a group of engineers. The oc- 
casion was the completion of plans 
for the construction of the Trés 
Marias Dam across the Sao Fran- 
cisco River. Also present were rep- 
resentatives of North American 
investment houses interested in fi- 
nancing the undertaking. At the 
meeting it was decided to open 
competitive bidding to Brazilian 
and foreign firms interested in 
constructing the dam and the gen- 
erating plant comprising this huge 
project. 











parts of South America. The next 
six days are spent in Rio de Ja- 
neiro, enjoying Brazil’s beautiful 
capital city. Then on to Sao Paulo, 
to enjoy two days in the fastest- 
growing city in the world. Cost of 
the tour is US$988.40. 


It should be remembered that 
when refrigerators first appeared 
on the market they also created a 
class difference. 

But, Brazilians are now asking, 
has the coming of _ television 
changed the family habits of Bra- 
zil? This much certainly can be 
said: it has disturbed these family 
habits, chiefly in that the Bra- 
zilian home has become the point 
of contact with new information. 


New Shopping Habits 
It has created new shopping 
habits, new criteria of selection, 
selects opinions and conditions 
wills. This is not to say that other 
types of spectacle are ruled out. 


able. 
TV a Favorite 
| Even though television in Brazil 
improvises a good deal and at 
times admittedly does not achieve 
the high standards it hopes for, 
televiewers in general find that it 
is impossible to take their eyes 
from the rectangular screen no 
matter how interesting the sur- 
rounding conversation may be. 
And above all, it may be said 
that TV is already the publicity 
vehicle par excellence for the mer- 
chandising of products used in the 
|home. The fact is already recog- 
nized by TV producers who con- 
sider the woman of the home the 
most important sales target. 








Ambassador 


Speaks Here 





(From Page 1) 





a need to keep the historical, so- 
cial and cultural diversities. 

Brazil, the Ambassador _re- 
minded his hearers, is now a grow- 
ing market of sixty million people 
whose higher standard of living 
will demand new imports from 
the United States. 





ARGENTINA AWARDS 
R.R. CONTRACT TO BRAZIL 
The Department of Foreign 

Commerce of the Federation of 
Industries of the State of Sao 
Paulo announces that in an inter- 
national competition bidding for 
a railroad car couplings contract, 
Ferrocarril Nacional General 
Belgrano of Argentina awarded 
the work to the Brazilian firm, 
COBRASMA. Firms of six na- 





tions entered bids. 


UN Atom Site 


(From Page 2) 








Promoted successively from em- 
bassy secretary to minister-pleni- 
potentiary, he became the Secre- 
tary-General of the Ministry of 
Foreign Affairs. He was the Bra- 
zilian Ambassador to Germany 
at the outbreak of World War II. 
He has also served as his coun- 
try’s ambassador to Canada. He 
has served his country in the 
United Nations since the founding 
of the organization. 





MORE COKING COAL 
RESERVES FOUND 

Experts exploring in behalf of 
the Federal Government’s Depart- 
ment of Mineral Production have 
uncovered deposits of coking coal 
in the towns of Cachoeira do Sul 
and Rio Pardo, both in the State 
of Rio Grande do Sul. The reserves 
are estimated to be about a billion 





tons. 
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OPPORTUNITIES IN BRAZILIAN TRADE 


The Brazilian Government Trade Bureau has received the following inquiries from businessmen in Brazil, who desire to export or import 
the products listed below. These inquiries are published as received and no representation is made as to standings of listed firms. We suggest 
that the parties interested write directly to these firms, via airmail. as well as to this office, at 551 Fifth Avenue, New York 17, N. Y. 





| 
| BUYERS WANTED 





LOBSTERS Harry M Want raiace 


r a I€ ? eara Braz 





SURGICAL SUPPLIES Laboratéri 
Crino-Séda de Suturas Cirurgica 
Rua [ Clementir 200—Cable Ad 


CRINOSEDA Sa Brazil. 





CEMENT, CERAMICS, BATHROOM 
APPLIANCES, TILES, MOSAICS, CAR- 
NAUBA WAX, OURICURY WAX, CAS- 
TOR OIL, CASTOR BEANS, OITICICA 
OIL, RAILROAD TIES, DUTCH TILES 

Bayard Perro ud & Cia., Ltda. 
igadeiro Luiz Antonio, 1082 


Avenida Br 
sb BARROUD" — Sao 


—Ca Addre 


rau Orazii. 





CARNAUBA WAX — Moraes S/A. 
Caixa Posta 30 — Cable Address 


MORAES''—Parnaiba Brazil. 


D: P 
riaul 





NOVELTIES, BUTTERFLIES AND BUT- 
TERFLY WING GIFTS—Costa & Vanat- 
Branco, 5—Cable Ad 
VANATKO" — Rio de 


Avenida Ri 


Janeirc 





OYSTER SHELLS—Olavo F. Cardoso 
Caixa Postal, |13—Cable Address ""ADO- 


NA Parintins, Amazonas, Brazil. 





Caixa 


BRAZIL NUTS — Arthur Re 
Postal, 3 REISOL 


stal, 334—Cable Address 


-~Manaus, Amazonas, Brazil. 





COTTON WASTE, SISAL FIBER, 
CASTOR BEANS — Antonio Bertino & 
; 67—Cable Address 


Cia., Caixa Posta 





BERTIN''—Campina Grande, Paraiba 
Brazil. 
CASTOR BEANS — Casa Machado 


S.A., Caixa Postal, 271—Cable Address 
|IRAPUAH''—Fortaleza, Cearé, Brazil. 





STAUROLITE (also called Granatite), 
SYENITE—Basilio Melo, Caixa Postal 
439— Cable Address "BASMELO" — 


Fortaleza, Cearé, Brazil. 





COCOA, ROSEWOOD (BOIS DE 
ROSE) OIL, BALATA, COQUIRANA, 
BRAZIL NUTS, MASSARANDUBA, CO- 
PAIBA BALSAM—Oscar, Santos & Cia. 


Ltda., Caixa Postal 905—Cable Address 





“TRADE OPPORTUNITIES” 
for American firms 


The Brazilian Government Trade Bureau also accepts adver- 
tisements from U.S. firms wishing to reach interested parties 
in Brazil in its weekly “BOLETIM AMERICANO”, in Portu- 
guese, widely distributed in Brazil. U.S. firms wishing to import 
Brazilian products and desiring to use these facilities are 
invited to write to: Brazilian Government Trade Bureau, 551 
Fifth Avenue, New York, New York. 








TAPIOCA FLOUR—Fabrica de Teci- | 35mm MOTION PICTURE EQUIPMENT 





dos Carlos Renaux S/A., Caixa Postal| (lenses. photoelectric cells, lamps, re 
-Cable Address TECIDOS" — | flectors, etc.)—A. Vieira Xavier, Rua 
Brusque,, Santa Catarina, Brazil. Tutoia, 469, Sao Paulo, Brazil. 
CARNAUBA WAX, ILMENITE—| MACHINE TOOLS—Méquinas Agri- 
Estabelecimentos James Frederick Clark | colas “Romi” Ltda.—Caixa Postal 158 
S/A.. Caixa Postal 23—Cable Address |—-Cable Address "ROMILIA'—Santa 


HERCULES '—Parnaiba, Piauf, Brazil. 





COCOA, SISAL, PLIASSAVA—Comis- 
Smith da Bahia Ltda., Caixa 
'027 — Cable Address "GUN 


-Salvador, Bahia, Brazil. 


s4ria 
Po Ta 
SMITH 





BRAZIL NUTS, COCOA, SORVA, 
BALATA, UCUQUIRANA, ROSEWOOD 
(BOIS DE ROSE) OIL—J. G. Araujo & 
Cia., Ltda., Caixa 38 — Cable 
Address ‘EXPORT''— Manaus, Ama 


nas, Brazil.- 


Posta 





PRECIOUS AND SEMIPRECIOUS 
STONES—H. Stern, Comércio, Indiastria 
S.A., Caixa Postal! 4077—Cable Address 
AGUAMARINHA''—Rio de 


Janeiro 


ow 


razil. 

PEANUTS, CASTOR BEANS, COFFEE 
—Mercantil e Industrial “"NOROARA 
S/A., Caixa Postal 581—Cable Address 
NOROARA\'''—S4o Paulo 





» o 
Drazi 





SELLERS WANTED 





AMERICAN PRODUCTS IN GEN- 
ERAL — Emprésa de Construgdes, In- 
distria e Comércio Ltda., Caixa Postal 
1953—Cable Address "EMPRECOMER" 
Pernambuco, Brazil 


—Recife 





TRACTORS AND AGRICULTURAL 
IMPLEMENTS — !|mportadora 
dora Agro-Pecuéria Sao Francisco Ltda. 
Rua México, 74, sala 307—Cable Ad- 
DIAMANTE''—Rio de Janeiro 


Expo rta- 


dress 





Paré, Brazil. 


AJURICABA''—Belem 





Brazil. 


Barbara d'Oeste, Sao Paulo, Brazil. 





CHEMICAL PRODUCTS AND DYES 


FOR THE PENCIL INDUSTRY — !n- 
distrias Brasileiras de Lapis Fritz Johan 
en S/A., Caixa Postal 11503—Cable 
Address "JOHANSEN" —S@o Paulo, 
Brazil. 





WIRES, STEEL SHEETS, CHEMICAL 
PRODUCTS, CAUSTIC SODA—Emilio 


Bercht & Cia. Ltda., Caixa Postal 134— 
Cable Address MILCO" — Pérto 
Alegre, Rio Grande do Sul, Brazil. 





DENTAL SUPPLIES IN GENERAL— 


Singer Dental Ltda., Rua Alcindo 
Guanabara, !|7, sala 1209, Rio de Ja- 
neiro, Brazil. 





ROSIN, ORGANIC AND INOR- 
GANIC PIGMENTS, SYNTHETIC RES- 
INS, MACHINERY FOR THE PAINT- 


ING INDUSTRY — Fabrica de Tintas 
Ideal Ltda., Praca da Repdblica, 270— 
Cable Address ''IDEALUX''—S&o Paulo 
Brazil. 





CHEMICAL FERTILIZERS — Cooper- 
ativa Agricola Mista de Tomé-Aci, 
Caixa Postal 39—Cable Address ''CAM- 
TA''—Belem, Paré, Brazil. 





RAW MATERIAL FOR THE PLASTIC 
INDUSTRY — Companhia Carioca de 
Indastrias Plasticas, Caixa Postal 5340 
—Cable Address "INCARPLAST'—Rio 


de Janeiro, Brazil. 





AUTOMOBILE PARTS AND ACCES- 
SORIES—Indistrias C. Fabricni S/A., 
Caixa Postal 2359—-Cable Address 
FABRINI''—S&o Paulo, Brazil. 


SYNTHETIC RESINS AND MA. 
| CHINERY FOR THE PLASTIC INDUS. 
| TRY—Monitora S/A., Indiastria e Co. 

Caixa Postal 366—Cable Ad- 
MORANIT''—S4o Paulo, Brazil, 


mércio 
aress 





PARTS AND ACCESSORIES FOR 
MACHINERY IN GENERAL — !ndis- 
trias Martins Jorge S/A., Caixa Postal 
22|— Cable Addres CORDAS" — 
Paré, Brazil. 


Belem 





ACETATES, PIGMENTS, RAW MA- 
TERIAL FOR THE PLASTIC INDUSTRY 


—F&ébrica de Produtos Rada-Leonardo 





Leonardi S/A., Caixa Postal 11796— 
Cable Address RADALAC" — Sao 
Paulo, Brazil. 

REPRESENTATIVES 





Wish to represent American manu- 
facturers in general —!mportadora e 
Exportadora Transatlantica Ltda., Rua 
Albuquerque Lins, 1203, Sao Paulo 


orazii. 





Wish to represent American manu- 


facturers of Oil Well Equipment — 


RIMEX—Sociedade Técnica de Repre- 
sentagoes e Exportagdes  I|ndustriais 
Ltda., Avenida Rio Branco, 52—-sala 


190i|—Rio de Janeiro, Brazil. 





Wish to be represented in the United 
States for the ''Guanabara 
Phonographic Records—Kropsch & Com- 
panhia Ltda., Caixa Postal 1972—Cable 
Address ''KROPSCH''—Rio de Janeiro, 


Brazil. 


sale of 





MISCELLANEOUS 


ee 





Owner of diamond mines offers part 
nership. Must have capital. A. NAIFELD, 
Rua Prudente de Morais, 730, Aparta- 
mento 404 (Ipanema), Rio de Janeiro, 


Brazil. 


—— 





Wish to contact companies interested 
in financing and carrying out projects 
of a public nature. "BRASAM" |mporte- 
dora e Exportadora Brasil-Americe 
Ltda., Caixa Postal, 4660. Cable Ae 
dress “RIOBRASAM"—Rio de Janeiro, 


Brazil. 
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